Time banking in action...
...the power of social networks

The fourth national time banking conference

The Future Inn, Atlantic Wharf, Hemingway Road, Cardiff CF10 4JY

Thursday 4 May and
Friday 5 May 2006

“Atime bank offers a new, safe and much
needed framework for the ‘giving and
receiving’ that are the basic building
blocks of positive relationships and
vibrant communities, things that money
just cannot buy.”

Martin Simon — Executive Director,
Time Banks UK
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This conference will provide a
fantastic opportunity to:

@ Keep informed about developments
and hot issues.

@ Network with other timebrokers,
influencers and stakeholders.

@ Attend workshops, info sessions and
interactive exchanges.

@ Learn more about co-production.

@ Hear a range of inspirational speakers.
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Time Banks UK — Our vision

A world in which all people can receive all that they need for their own
well being by contributing what they can to building community and
working for social justice.

Time Banks UK — Our values
1. People are assets

The real wealth of any society is its people. Every individual has something
of value to contribute to their local community, such as their experience,
their support, their contacts, their skills or their time.

2. Redefining work

Activities such as bringing up children, caring for people, keeping
communities safe and fighting social injustice have to be rewarded and
counted as real work.

3. Working together

We need each other. Giving and receiving are the basic building blocks
of positive social relationships and healthy communities.

4. Building social networks

Belonging to a mutually supportive and secure social network brings more
meaning to our lives and new opportunities to rebuild our trust in one
another.

Time Banks UK is the national umbrella organisation
for time banking in the UK providing:

@ Support for national and regional networks of:
Members — open to all active and developing time banks
Partners — open to all organisations
Friends — open to individual supporters

@ Outreach support to individuals and groups wanting to set up a
time bank.

@ Training on all levels of time banking, co-production and the Timekeeper
software.

@ Publishing resource materials, such as handbooks, briefing papers and
newsletters on running a successful time bank.

@ Developing partnerships with the voluntary, statutory and corporate
sector to extend time banking practice.

@ campaigning at policy level on issues that affect time banks.

@ Promoting best practice and quality standards.
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City Works, Alfred Street, Gloucester GL1 4DF.
Tel: 01452 541439 Email: info@timebanks.co.uk
Website: www.timebanks.co.uk



Time banking in action...
...the power of social networks

The fourth national time banking conference
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Thursday 4 May & Friday 5 May 2006  Day 1 What Who Day 2 What Who
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when you need them and in the process keep in The Young Foundation ) ustainabriity rs Lee
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It mak it works. it's fulfill dits f 8) Measuring impact Richard Murray
rT1a S S Yvor -s, s mg- andits in. 8.25 TEA 9) Collaboration — local Les Squires
This f:onference y\{|ll bring together tl.me brokers, 345 WORKSHOPS currencies
theorists and participants, local authority managers 1) Social Networks Lucie Stephens — NEF And more to be announced
and Worker§ , voluntary and community sector 2) Asset Based Community ~ Stephen Knight — Scarman 100 LUNCH
people, policy makers and resource holders. Development Trust 0
Who should attend: 3) Social franchising Andrew Dicks — TimeBank 2.00 Co-producing the future Martin Farrell
@ Timebrokers and timebank participants 4) Co-production Edgar Cahn — Time Dollar World café session ALL
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@ Neighbourhood managers Summing up Martin Simon &
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and analysis for all concerned with regeneration, physical,
economic and social, and to stimulate debate and discussion
of policy.

COSTS

Including overnight accommodation for Thursday 4 May.

£175 for Time Banks UK members and time

- For more information visit: www.newstartmag.co.uk
banks participants.

new start

TIME BANKS

£200 for registered charities.

£250 for public and private sector organizations.
All prices include VAT.

TIME TO GIVE AND TAKE



